Latin America

e-Readiness report

Every two years Visa conducts a strategic review of e-Readiness in Latin E-READINESS
America in partnership with Euromonitor International. This helps INDEX
identify areas of opportunities as well as encourage Internet adoption.

Overview

Population Device Possession 2015 e-Commerce Market Value 2020 Forecast
The USA has been selected as
the benchmark nation for

The e-Commerce market value

Personal Internet is set to increase annually by:'
. computers .
comparison. Currently, the 82.8% Retailing: 49.5%
A's e-Commerce market i Tablets =$271 billion
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Internet Online Percentages shown out 27.7% of Internet retailing Equating to:

Users:88.7%  Buyers: 73.9% of households. was through mobile. $822.1 BILLION

Index Index breakdown

The e-Readiness index helps to measure how

developed e-Commerce is in a particular country El D ~
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or region.
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Consumer profiles Profile breakdown . =t

74% of Americans fall into the Pro Surfer profile Latin America United States of America
as the majority of the population already shop
online regularly.
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The Pro Su rfer Pro Surfer Spectator

Avg. age: 43.2 years

Avg. monthly income: US $3204 11.58 27.2% 15.7% 18.6% I 24.4%
Avg. time spent I I I : 7 8 PDsi»

online per day: 3.5 hours Explorer Traditionalist

Va
o 4"1‘

\)
Lalll)
TCompounded Aripuaf" ¢ \n/ﬂh Rate (CAGR) All statistics from“e-Readiness in Latin America, 2016’ a report prepared for Visa Inc. by Euromanitor International
/

N ) ; ; V’SA everywhere
Visit vi.sa/latam-ereadiness-en for more information. you want to be




